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WORKSHEETS – GUIDELINES AND TOOLS FOR 
NTEGRATING YOUR BRICKS AND MORTAR PRESENCE 
ONTO YOUR INTERNET SITE 
 
INTRODUCTION 
We have developed the following guidelines to aid in the development of a 
consumer-centric Internet that embodies all the key features of the physical 
store.  
 
These focus on three main points. First, what are the practices in the physical 
store? Second, what are the practices on the Internet? And third, are the two 
media similar, and if not, why not? 
 
Instructions: Spend some time in competitors’ physical stores and on their 
Internet sites and think about the differences and similarities between their 
practices and yours.  
 
Answer the following twenty questions, which focus on elements required 
to create a successful integration of your Internet site and your physical 
store. Some of these answers require simple yes/no answers, while others 
may require more qualified responses. For those questions that require 
you to take into account your competitors’ strategic thinking, feel free to 
hypothesize wherever you think necessary.  
 
Upon completion, email your responses to Stages of Innovation at 
info@stagesofinnovation.com.  
 
One of our associates would be happy to suggest ways to combine your bricks-
and-mortar presence with your Internet site more effectively and efficiently. 
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About Stages of Innovation 
Stages of Innovation helps companies achieve their growth objectives through 
new products, sales and channel development, and through the buying and 
selling of businesses.  You can reach us via the web at 
www.stagesofinnovation.com. 
 


